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Campaign for the Worlds
Libraries

Partnership between IFLA and ALA the 30 plus
countries that have joined the public promotion
campaign

t@va biblioteka @ your library



Campaign Goals

* Increase awareness and support for libraries by increasing the
visibility of libraries in a positive context and by communicating
clearly and strongly why libraries are both unique and valuable

* Update the image of libraries and librarians for the 21st century,
sustaining and strengthening their relevance

* Bring renewed energy to the promotion of libraries and librarians

t@va biblioteka @ your library



Campaign Goals

* Increase library usage — at school, on college and university
campuses, for dalily life

* Increase funding for libraries

* Bring librarians to the table at public policy discussions on key issues:
intellectual freedom, equity of access and narrowing the digital divide

» Positively impact recruitment efforts for the profession.

t@va biblioteka @ your library



What Can the Campaign Do?

The Campaign for the World’s Libraries helps library associations
and libraries to:

raise awareness about the variety of programs and services offered,;

 increase use of libraries at schools, at colleges and universities, in
government, at work, and in daily community life;

* increase funding for libraries;

* involve librarians as stakeholders on public policy issues such as intellectual
freedom, equity of access and the "digital divide;*

« encourage librarianship as a profession.

t@va biblioteka @ your library



What Can the Campaign Do?

Through outreach efforts The Campaign can speak to:

« general public -- parents, children, students, senior citizens and
business people;

e educators, school groups and administrators;

« government leaders, policymakers and opinion leaders;

» librarians and those who are considering the library profession;
 media;

» strategic partners, including funding agencies.

t@va biblioteka @ your library



Sample Campaign Phrases to Promote
the Library

e Pasaule t@va bibliotéka

 Check it out @ your library

« Something for everyone @ your library
e Explore @ your library

e Get connected @ your library

t@va biblioteka @ your library



Some Ways To Use the Campaign

« Feature on Association Website

« Conference Theme

* National Library Day or Week

« Summer Reading Programs

» Target specific group or audience on the value of libraries
» Partnerships to expand message

* Help government programs

« Social networking sites- blogs, YouTube, Facebook

t@va biblioteka @ your library



Campaign for America’s Libraries
Launch April 2001

First Lady Laura Bush and Mike Bordick of the Balti more
Orioles Baseball Team during National Library Week 2001

t@va biblioteka @ your library’



Everything @ your library

e On ALA Letterhead
e On Press Releases
 On Emaill Signatures

 On Doors and Walls at ALA Headquarters

t@va bibliotéeka @ your library



The Campaign for America's Libraries

our library

The Campaign for America’s Libraries

—r

Mission

The Campaign for America’'s Libraries is the American Library
Association's public awareness campaign that promotes the value of
libraries and librarians. Thousands of libraries of all types — across the
country and around the globe - use the Campaign’s @ your library®
brand. The Campaign is made possible in part by ALA's Library
Champions To learn more visit About @ your library.

News

What's new our libra
initiatives and programs

- Press releases on the Campaign's events,

Promote National Library Week
download or customize this print
PSA featuring author and
Honorary Chair of National
Library Week 2011 John
Grisham. For more information
and downloadable tools visit
here.

t@va bibliotéka

ALA Website on How to Use the Campaign

Celebrate National
Library Week 2011

Download free tools to help
your library promote
Mational Library VWeek with
the theme Create your awn
story @ your library.

Smart investing @ your
library

nra?| Since 2007, Smart

invesuing  investing @ your library
has worked to build the
capacity of public libraries
to provide effective, unbiased financial
and investor education resources and
sernvices to library users.

3

E!

| Love My Librarian
Award

Lave Winners of the 2010
Uémmn Carnegie Corporation of
Mew York/Mew York Times

| Love Wy Librarian award
will ke announced shortly

Check out upcoming ALA
Events & Promotions

Looking for informaticn on
ALA events happening all
throughout the year? Visit
the new events &
promaotions page

Enjoy @ your library,
ALA's new public website

@ your library




ALA Website for Kids Campaign

ATNENCAN LIty ASS0CIEuon

» Home Contact Us Site Map Support ALSC |+

PAasociation for Library Service to Children

Home Initiatives Kids! @ your library

About ALSC
e KIDS! @ your library®
Conferences & Events
Education & Caraers
Issues and Advocacy
Communications and
Publications
Membership
News
Initiatives

Every Child Ready to

Read

Dia de los ninos

Born to Read
Kids! @ your library ALSC’s @ your library® initiative provides promotion tips, sample press materials, downloadable art, and other tools to help local libraries reach out to kids, their

Partnerships parents and caregivers.
Great Websites for Kids

MEW!!! - David Diaz free, downloadable, printer-ready artwork!!

3 seno Tool Kit - Check out all of the FREE resources available for download and use!

Campaign Logo and Artwork - Free to download and use @ your library®
(=) PRINT

Campaign Theme Song (by Bill Harley!) - Free to download and use @ your library®

CITE .
CL Cool Cash Contest Winners

Campaign Best Practice Wiki

News

Our Sponsors

Promotional Products

Temporary tattoos and a rubber stamp featuring Kids! Campaign artwork!

Tip Sheet

t@va bibliotéeka your library




Guides and Toolkits for the Campaign
for Academic, Public and School Libraries

Toolkit for
Academic and

Get it.Useiit.
@yourlibrary

Research Libraries

t@va biblioteka @ your library’



Promotional Materials from ALA

The ultimate search engine is
& your library

t@va biblioteka @ your library’



Campaign on ALA Materials and Products

: ::nr |..l.:|:l;;::-l-l;lE-IFI|:-E-ﬁJ.III {";# J-T_I'I_:_'[" ]-I-hIIELP:Fr

t@va bibliotéka @ your library



Celebrities Appear in Print Ads
English and Spanish

You think you’re pretty smart, right?

.‘ @ # + i
¢ 10 piensas que eres inteligente, no?

- Ll WL I::, L] !
o a‘
: Smarlestband
S0 why buy when you can borrow? G 1
vour publie libnry b & goldming of books, mavies, Ay tl.j .;,!.F:
magazingd, CD¢ and olher great stull for Lhe whade SR

family. 50 op by and get the smariedd card of
ol @ your fibrary =your Gibrary card = and discover

Entonces, jPor qué comprar cuando
puedes conseguirlo gratis?
LB DEDHOLEEN Dulbllcs #Th § (U dI3aTiEion ¥ i A Leiodd
e Libros, revistas, peliiulss, CO8 v OUras coidd Tabulosil
et toda L8 lamitia. Ven & L& bibdioteca v éoniigae la
: tarjeta mds inteligente jla Larjeta de biblioteca) y
the opportumities thal awat you, descusre (a6 eportunidades que te esthn rsperands

t@va bibliotéka @ your library
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ALA Campaign Partners

M Library Systems

2iEEEE
FILIA] |
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ALA Secured National Television Network
Public Service Announcements

Help get new
library PSAs
aired in your
community!

t@va biblioteka

Free commercials by TV stars
promoting families reading
together and libraries

@ your library



Radio Partner Promoting Librarians Staff in
Spanish

 ALA, in partnership
with Univision h@tubiblioteca!
Radio, developed a

i T—
E ]

new campaign in EncuenTRALo e 1
response to data waLiGTRCA v YO TE
showing that e i { PUEDO
Latinos are less ilormacién
likely than other Onorunces " AYUDAR
grou ps to use their s b A\ 4 Sabia usted quelasblbllotembjlmas
local libraries. J—. :
o _ _ uea hntotecn é*"‘% g
 Univision Radio will ousnes omes. SR
be airing public carans B

service radio ads
across its network
of 70 stations in the
top 16 Latino o
markets nationwide. <7 UNIVISION Radi

Patrocinado por AL AAmericanLibraryAssociation
an participacio

t@va bibliotéeka @ your library



National Pharmacy/Drugstore Chain

be We“ *ALA and Walgreens came

: together to promote health literac
informed . P Y
16,400 public libraries received

brochures on the new Medicare
Drug Discount Card

10 libraries received grants from
Walgreens to host health literacy
seminars that position the local
pharmacist and librarian as expert

@ your library information resources.

t@va bibliotéka @ your library



Food Company Promoting Milk

Program For Teenagers

» 3,500 libraries registered

e 1,500 entries from teen’s
nationwide on book that
iInspired them

Q‘//:__—
@ your library

t@va biblioteka @ your library



Partnership to Promote Wise Investing

« Partner with
government
financial regulatory
agency to teach
financial literacy

* Public libraries
receive grants to
engage in financial
literacy programing

t@va biblioteka

Sublgdinvesting |
1

@ your library
. |'
Il

Welcome!

People need help understanding money. Your library
can play an important role in providing effective,
unbiased financial and investor information. Even if
you aren't applying for a grant, you are welcome to use
these ideas and resources to start a financial literacy
program in your library.

Using this site, you'll be able to help libr.

becom rter about their money, get &

pat sted ideas from other libraries, and add more
value to your community.

ease

contact us

about projectresults participating libraries  apply

|
|INRENNNEEEEEEE B !Iljl AR alna I—IIIEIII“".nI] Ti1118 (1
e Ce— —

HEEEEREREY
RERmRNT

ounce $1.4 million in grants to public libraries to support grassroots

@ your library



Magazine Partner

! T
womaﬂsna}' * Five year partnership with

each year showcasing how the
e A library helps with a different
- aspect of life. Woman write in
with their stories of how the
library helped them.

ié?fpﬂ Imdqr u oots at the library

“the llbfar

mace me healthier”

|| @ your library

t@va biblioteka



Literacy Partner

Do LI- AR G EN ER At Home Resources and Tools People and Programs Mapofthe 2010 Libraries  Mews Center O sHARe 20

LITERACY FOUNDATION .,

(7 A m o
ALA : Additional Resources

nville

& P%H IBRARY
'MW ALA Office for Literacy & Outreach
Senices

The Amerfc&n Dre L '. Starts Dallar General Literacy Foundation

18 Office for Citizenship

* Foundation started by dollar
store tycoon to promote
literacy so people reach their
potential

Colarin Colorada
Follow Us

American Dream Blog

4D on Facebook

» Libraries receive $5,000 grants
to foster literacy among new
Immigrants and adults who
have low levels of literacy

Twitter

Formore than a century, public libraries have been a cornerstone of the American Dream, providing equal
access toinformation of all kinds. Libraries are amang the first American institutions immigrants turm to for help in
leaming how to read, wite and speak English. The librarias participating inthe American Draam Starts @ your
library can be found in all kinds of communities - from large cities and rural towns across the counry.

In 2010, 75 public libraries in 24 states have been selected by the American Library Association (ALAj to
receive $5,000 grants as part of The American Dream Starts @ vour bran@” literacy initiative. This Inifiative is
funded by the Dollar General Literacy Foundafion.

t@va bibliotéka @ your library



New Initiatives @ your library

* National Gaming Day @ your 11/13/10

library is an initiative of the NATIONAL GAMING DAY
American Library Association @ your |ibrary

to reconnect communities
through their libraries around
the educational, recreational,
and social value of all types of
games.

t@va bibliotéeka @ your library



Statewide Campaigns

)T L A L S B | DT T Y

Jﬁ.gdress E] Fittpfme, skate mk. s/ @yaurlbrary :.l @(

BOUT THE CAMPAIGN ACTS, FIGURES AND QUOTES RTOOLS AND MATERIALS HEPRESS BOX

aaaaaaa

MONTANA
LIBRARY ASSOCIATION

L'ib:ary Fast Féct

|
! Montanans used their

I !‘Juhlic libraries a total of
£ 3,312,972 times from July
Y S 2001 - June 2002.

g ¥
Fundad b tha Inctitita of Micanm and | ihrane Sandirac | BTE arant funde thrauah the Mantana Gtata [ ihrant

11 [ IR

t@va bibliotekd

Montana State
Library

Statewide @ your library
campaign:

“Need it? Find it! @ your
library”

@ your library



Delaware Library Association

Billboard on a major highway to celebrate National Library Week 2001

t@va bibliotéka @ your library



Individual Public Library Campaign

Duluth Public Library
Duluth, MN

You've Seen The Movie,
Now BRead The Book

Produced slides for local
movie theaters to be run
through April 2002. Ads

v = seen during 4000

f.}%ﬂgy K J = i screenings by more than

100,000 people.

Find the right
answer & more

t@va biblioteka @ your library’



Public Library Outreach to Farmers

The Rolling Prairie Library
System of Decatur, llI.
promoted libraries with the
"Think outside the barn @
your library" booth at the
2009 Farm Progress Show.

\ ok oo - TR

il @:,r'ﬂur1librail‘3f.

The booth reminded visitors
of all the resources available
at libraries across the
countries and around the
world.

The Farm Progress show is
held annual, and is largest
agricultural show in the
world. More than 100,000
people attend daily, from
more than 20 states and 10
countries.

t@va bibliotéka @ your library



Public Library Bookmobile
Harness the power of reading @ your library

t@va bibliotéeka @ your library



Public Library Reading Contest

May'the Best Team READ!

@ yourlibrary

., CETIRIERIDY Valdoats Toawndes Cormy = S o H.:i ip
LaniraRy - Staterviier Lol Paarkon h_L::f-"l T;lru_]'du._l LEnter

South Georgia Regional Library

t@va bibliotéka @ your library



Academic Library

ideas flow @) your library

University of Hawali at Manoa

Honolulu, HI

Program for National Library Week 2002 that highlighted the rich academic
collections and services of the state’s only public university system while
raising awareness of all libraries in the state.

t@va bibliotéeka @ your library’



Mitner Library, Mincls State Unlversity
wiew.mibilsiuedy

Power Up@ your library

t@va biblioteka

Academic Library

Redefining
“mormal”
@yourlibrary

Since 2001, lllinois State University (ISU)
has used the “@ your library” brand to
promote its homecoming activities. For the
2009 homecoming parade library staff |
wore @ your library t-shirts and distributed
rock shaped stress balls branded with the
ISU homecoming theme “Rock the Red”
and the slogan “Milner Library rocks.”

@ your library



School Library

Second graders at Foster Elementary
were asked to participate in a digital
storytelling project that focused
around the school library and the

“@ your library” song.

The students decided the best way to
Tell their library’s story was with

a music video and “@ your library”
posters designed by the three
participating classes.

t@va biblioteka @ your library’



Video and Blog Campaigns

Shout t Outfor Your Library! [0
Ja o Jeff Daniels, Barbara Walters, Tim G

Discover Your Library P3A
PSAFor Douglas County Libranes wwi then

KXXXX lyearago 40801views CCETV

t@va bibliotekd

aunn, Amy Tan and
¢ 0Ut for your library and help fioht cuts in resources. Add..

A ! | 1iNe & g4 T w kB | {
u- .“H:“ﬂ XXXXN Zmonfizago 9440views  NewYorkPublcLibrany

Mumgomerymunty Public Libraries Home » Library Guides Home » Summer Reading 2008 - Be Creative at Your Library!

Summer Readlng 2009 - Be Creative at Your lerary' Tags: kids chidren books reading ibrary_programs summer_reading
Lastupdate: Aug 10,2008 § URL:

libguid

ading | GhPrintGuide i ERSSUpdates | (@ cHARE

Branches & Hours MCPL Home
Research a Toplc Library Catalog
A-Zlistof Databases  Ask-a-Librarian

Admin Sign In

efwarkdc us

[SimmesReaing rograms |

Preschool K/ 1stGrade | 2nd Grade | 3rd Grade 4th Grade | 5th Grade |

6th Grade | Teens =

summer Reading @ comments (1) & Print Page

 Library Programs

Summer Reading programs by
library branch

Search the calendar for library
programs
Programs happening soon:

Popsicles and Book Talks
lce Cream Social
o lce Cream Party

@ oo

1@

iew Website
w RSS Feed
Comments (8)

il Summer Reading Program 2009: Be Creative

Come in to claim your Summer Reading certificate!
Bring your log sheet to the library before August 22,

Your cerificate includes a coupon for a free book from a special collection of
titles at Barnes & MNoble Youll alse receive a prize from the library. And.
with permission. well list you as a Summer Reading finisher in the Gazette
newspaper and on the library's website

Who? For children of all ages. with a special program for teens

What? Join Summer Reading 2009 Sign up and talk to librarians
about books just right for YOU!I Then READ!

When? Join anytime between June 17 and August 1. Fimish
anytime between August 3 and August 22

Where? Any Montgomery County Public Library

Why? Ta enjoy reading all summer long. To attend the libraries’
special programs. To win a prize!

How? On or after June 17, go to your closest Montgomery County

Public Library to sign up. Receive your frze Summer
Reading Activity Log and pencil

Search

‘Gmdes o

Ask Us!

MCPL Children's Services
Online Chat / Networks:

Contact Info:
240-777-0001

Send Email

Links:
Profil & Guides.

your library’



Website for Public

brary

for America's Librasies

What's New?
Family Life
Teen Spotlight

Career Development & Job
Searching

Kidding Around
Blog

Come Join Us!

fanda Urbansia

t@va bibliotekd

What's at the
LIBRARY? >

How Does Your Garden Grow?
Dig Into the Hobby @ your ibrary.

Call of Duty 4

Rock Band 2

Doris

How do | use the
LIBRARY? >

—

Adele

Say

Exile on Main Street

Why use the
LIBRARY? »

Recommended Games Recommended Music

Find a library near you!

Enter your zip codeid b

Search
| | [ Search J

From the Blog

MA

R Enjoy March
Madness @ your
ibrary

25
11

Steve Zalusky
more

Sign UF for our bi-
monthly newsletter

Email: *
| |

Most Popular

P"'.;: a

@ your library



IFLA’s Campaign for the World’s Libraries
Website

About IFLA Membership

Activities and Groups News

Publications Annual Conference You are here:
Home = Activities and Groups » Campaign for the World's Libraries
(@ vour Library)

Corporate Partners Promotion

* Campaign for the World's Libraries - . - ) . .
paig Campaign for the World's Libraries

About thi 70 i
is group ((@!}"OUI lel‘al'}f)

Publications
Campaign Guides The Campaign for the World's Libraries is a public education campaign of
Campaign Participants the International Federation of Library Associations and Institutions, the
American Library Asseciation and libraries around the world to speak
loudly and clearly about the value of libraries and librarians in the 2ist
Websites century. It is designed to showcase the unique and vital roles playved by
public. school, academic and special libraries worldwide.

Steps To Create A Successful Campaign

How To Join

Ways to use the @ your library brand The Library and Information Association of South Africa
translates @ vour library logo into 11 languages

The Library and Information Association of South Africa (LIASA) celebrates
South African Library Week (SALW), March 19-26, by translating the
theme "Read in vour own language @ vour library® into the country's 11
national languages.

The Campaign for the World's Libraries
- Dthu-vin @
o apemety’ ([ o Ul
& M B

FatTINe gueEan o - mweepy B

o : = B
(@ your library’ . .y
= 3
| -
o =
# =
1:‘5 .33
= =1
% =
RELATED CONTENT A2 ==

va biblioteka your library



Argentina’s en tu bibiloteca website

AsociacioN DE BIBLIOTECARIOS GRADUADOS
DE LA REPUBLICA ARGEMNTINA

w// Bienvenidos =n Home
whww . abgra.org.ar Gabi

El sitio de los Bibliotecarios Argentinos = Mapa del Sitio

Pkl

CAMPARMNA MUMNDIAL POR LAS BIBLIOTECAS

MNMueva Campafia

Becile HO a las

TODA LA INFORMACION Adicciones

@ tu biblioteca’

E=ta campafia fue ideada por la American Library Association (&LA) v auspiciada por la
Federacion Internacional de Asociaciones de Bibliotecarios v Bibliotecas (IFLA&).

El propo=ito e= incentivar €l interés piblico v la participacidn activa de todo= lo=s =ectore=s de la
=ociedad a fawvor del reconocimiento de la biblioteca como actor fundamental del desarrollo cultural,
educativo, cientifico v tecnoldgico de la comunidad.

Paises Adheridos

A guien wa dirigida

Quienes pusden
participar
Bibliotecas
Participantes
Convenio de

La campana pretende :

i
o
T
0
i
0
3

= Aumentar €l conocimiento =obre la wvariedad de lo= programas v servicios ofrecidos por las
bibliotecas.

= Estimar la utiizacion de bibliotecas v unidades de informacion n la vida diaria de la comunidad.
= Impulzar la importancia que tienen como instrumento de acce=zo democratico a la informacidn.

= Incrementar 1 financiamiento para las bibliotecas.

= Atraer a bibliotecarios para dizcutir tema= como la libertad intslectual, 1 libre acce=so a la
informacién w a la brecha digital.

Campanas Solidarias

Dar de leer
Descargas
Hovedades

= Promower la profesién de bibliotecario. R .
Galeria de Imagenes

LO INWVITAMOS A UNIRSE!!

e v P 9 9 evw

Contacto

wotre blblotivgue™

@!hrer Biblicthek §)

t@va biblioteka your library’



Working With Government In Argentina To
Fight Drug Addiction

Partnering with SEDRONAR (Secretary of Planning for the Prevention of the
Drug Addiction and the Fight against Drug trafficking)

Great example of how libraries and the Campaign can help governments raise
awareness and provide support for problems in society

Decfle NO a las adicciﬂnes

@ tu blbhoteca,

t@va bibliotéeka @ your library’



National Library Week or Day Theme

LAI-Ireland

Smart People
use Smart Libraries

Lirary [relans Week @ your Library
715 M 2011

g LEary sy am T g

E
t@va biblioteka

LU A

LIASA- South Africa

In your language @ your library

37 1

FHEe

@ your library



State Libraries of Australia Monthly
Campaign

e Bt L =
“-ﬂddress |@ hittps v, lisw, wa. gov, aufyourlior aryfdefaul, htm :I e

@yourlibrary’ |

oo T NS DR DONGBUSINESS /7
2034@ your library Campaign overview @ your lleaPy “1‘! —

Libraries throughout Westetn Australia have been invited to participate in a State-Wide
Marketing Campaign. The objectives of the campaign are:
+ Toincrease awareness and support libraries by communicating clearly and strongly
why libraries are both unigue and valusble: and

ijU.I’ tha.Py o T update thé Ifage of libraties and library staff for the 215t Cantury, sustaining and

strengthening their relevance.

224

With the expected outcomes of

o Increased library usage : 1ib ]
o Stronger commitrment to funding, sponsorship and partnerships @ your P&W

o Higher profile amongst policy makers

o Positive recruitment impact. @your 1ibI“ELI‘yN

»» Ministers Speech

+» 2004 @ Your State Library Events

Monthly focus on different collection areas (business, genealogy) led to 10%
increase in use of libraries across South Australia

t@va bibliotéka @ your library



Italy Region of Tuscany

A one month campaign created by the region of Tuscany to highlighted the many services that public libraries in
the region offer to babies and children. Approximately 160 libraries participated in over 260 initiatives

@ grise Ao g
@l Tua biblgteca

Ci trovl tutto. Tranne la noia.

t@va bibliotéka @ your library’
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in
0 0 Par tnership 1 y
with the e ——

i,lhrn ry and Information r\ISS(){'IiIH(}.II of Ja maic:-l JAMAICALIBRARYSERV|CE

Learn To Read-Read to Learn @Your Library
Campaign, Jamaica

SPONSORS

American
The Gleaner lerary- .
Company Limited. ASSOCIatIOn




Jamaica - National Poster Contest

LI A LIAJA in Partnership
\ )/ with JLS 4
Library and Information Assoctation of Jamaica ms

 BIEAD 17O (AR
@R LIBRARYY

nsors of the Learn to Read -Read to Learn (@ Your Library
amaica Campaign 2010 Poster Competition

Spo:
Jam:
ié American
% ,(_» .@’ AI ALibrarY ) C@Z
armm Bl 8 Associatior -

Winning Poster- Parents Accepting

t@va bibliotéka

@ your library



Zayed University Library
Dubal, United Arab Emirates

» “Discover” “explore” “learn”
and “read” @ your library designed to

showcase the library.

« ‘Name the Camel’ Contest for Students

Rahal - “traveler” in Arabic L}lj&E}UE R
-;|-_|-T:|L-:|

t@va bibliotéeka @ your library



More Country Campaign Promotions

Ecﬁ : @ ‘ N Semaine tes bililiothéques e 1a Saskatchewan
D Vive el
4o
=
= cornaval
> . :
= @n tubibliotecal
= ,
Campanha w2
Mundial
pelo Uso e o o
Valorizacao
das Bibliotecas
Japan Brazil Canada
Promoting Guidefor Promoting Library
booksin other how library Week in
languages libraries during French and
can use different English

campaign season

t@va biblioteka @ your library’



Be Creative @ your library

t@va bibliotéka @ your library’



Thank you!

Questions?

t@va bibliotéeka @ your library



