


Campaign for the Worlds 
Libraries

Partnership between IFLA and ALA the 30 plus 
countries that have joined the public promotion countries that have joined the public promotion 

campaign



Campaign Goals

• Increase awareness and support for libraries by increasing the 
visibility of libraries in a positive context and by communicating 
clearly and strongly why libraries are both unique and valuable

• Update the image of libraries and librarians for the 21st century, 
sustaining and strengthening their relevancesustaining and strengthening their relevance

• Bring renewed energy to the promotion of libraries and librarians



Campaign Goals

• Increase library usage — at school, on college and   university 
campuses, for daily life

• Increase funding for libraries

• Bring librarians to the table at public policy discussions on key issues: 
intellectual freedom, equity of access and narrowing the digital divideintellectual freedom, equity of access and narrowing the digital divide

• Positively impact recruitment efforts for the profession. 



What Can the Campaign Do?

The Campaign for the World’s Libraries helps library  associations
and libraries to:

• raise awareness about the variety of programs and services offered;

• increase use of libraries at schools, at colleges and universities, in 
government, at work, and in daily community life; government, at work, and in daily community life; 

• increase funding for libraries;

• involve librarians as stakeholders on public policy issues such as intellectual 
freedom, equity of access and the "digital divide;“

• encourage librarianship as a profession.



What Can the Campaign Do?

Through outreach efforts The Campaign can speak to:

• general public -- parents, children, students, senior citizens and 
business people; 

• educators, school groups and administrators; 
• government leaders, policymakers and opinion leaders; • government leaders, policymakers and opinion leaders; 
• librarians and those who are considering the library profession; 
• media; 
• strategic partners, including funding agencies. 



Sample Campaign Phrases to Promote
the Library

• Pasaule t@vā bibliotēkā

• Check it out @ your library

• Something for everyone @ your library• Something for everyone @ your library

• Explore @ your library

• Get connected @ your library 



Some Ways To Use the Campaign
• Feature on Association Website

• Conference Theme

• National Library Day or Week

• Summer Reading Programs

• Target specific group or audience on the value of libraries

• Partnerships to expand message

• Help government programs

• Social networking sites- blogs, YouTube, Facebook



Campaign for America’s Libraries
Launch  April 2001

First Lady Laura Bush and Mike Bordick of the Balti more 
Orioles Baseball Team during National Library Week 2001



• On ALA Letterhead

• On Press Releases

• On Email Signatures

Everything

• On Doors and Walls at ALA Headquarters



ALA Website on How to Use the Campaign



ALA Website for Kids Campaign



Guides and Toolkits for the Campaign
for Academic, Public and School Libraries



Promotional Materials from ALA



Campaign on ALA Materials and Products



Celebrities Appear in Print Ads
English and Spanish



ALA Campaign Partners



ALA Secured National Television Network 
Public Service Announcements

Free commercials by TV stars 
promoting families reading 
together and libraries



Radio Partner Promoting Librarians Staff in 
Spanish

• ALA, in partnership 
with Univision 
Radio, developed a 
new campaign in 
response to data 
showing that 
Latinos are less 
likely than other 
groups to use their groups to use their 
local libraries.

• Univision Radio will 
be airing public 
service radio ads 
across its network 
of 70 stations in the 
top 16 Latino 
markets nationwide. 



National Pharmacy/Drugstore Chain

•ALA and Walgreens came 
together to promote health literacy

•16,400 public libraries received 
brochures on the new Medicare 
Drug Discount CardDrug Discount Card

•10 libraries received grants from 
Walgreens to host health literacy 
seminars that position the local 
pharmacist and librarian as expert 
information resources.



Food Company Promoting Milk

Program For Teenagers

• 3,500 libraries registered

• 1,500 entries from teen’s 
nationwide on book that 
inspired them



Partnership to Promote Wise Investing

• Partner with 
government 
financial regulatory 
agency to teach 
financial literacyfinancial literacy

• Public libraries 
receive grants to 
engage in financial 
literacy programing



Magazine Partner

• Five year partnership with 
each year showcasing how the 
library helps with a different 
aspect of life. Woman write in 
with their stories of how the 
library helped them.



Literacy Partner

• Foundation started by dollar 
store tycoon to promote 
literacy so people reach their 
potential

• Libraries receive $5,000 grants 
to foster literacy among new 
immigrants and adults who 
have low levels of literacy



New Initiatives @ your library

• National Gaming Day @ your 
library is an initiative of the 
American Library Association 
to reconnect communities 
through their libraries around 
the educational, recreational, the educational, recreational, 
and social value of all types of 
games.



Montana State 

Statewide Campaigns

Montana State 
Library

Statewide @ your library 
campaign:

“Need it?  Find it! @ your 
library”



Delaware Library Association

Billboard on a major highway to celebrate National Library Week 2001



Individual Public Library Campaign

Duluth Public Library

Duluth, MN

Produced slides for local 
movie theaters to be run movie theaters to be run 
through April 2002. Ads 

seen during 4000 
screenings by more than 

100,000 people. 



Public Library Outreach to Farmers

The Rolling Prairie Library 
System of Decatur, Ill. 
promoted libraries with the 
"Think outside the barn @ 
your library" booth at the 
2009 Farm Progress Show.  

The booth reminded visitors 
of all the resources available 
at libraries across the at libraries across the 
countries and around the 
world. 

The Farm Progress show is 
held annual, and is largest 
agricultural show in the 
world. More than 100,000 
people attend daily, from 
more than 20 states and 10 
countries.



Public Library Bookmobile
Harness the power of reading @ your library



Public Library Reading Contest

South Georgia Regional Library



Academic Library

University of Hawaii at Manoa

Honolulu, HI
Program for National Library Week 2002 that highlighted the rich academic 
collections and services of the state’s only public university system while 
raising awareness of all libraries in the state.



Academic Library

Since 2001, Illinois State University (ISU)
has used the “@ your library” brand to
promote its homecoming activities. For the
2009 homecoming parade library staff l
wore @ your library t-shirts and distributed
rock shaped stress balls branded with the
ISU homecoming theme “Rock the Red”    
and the slogan “Milner Library rocks.”and the slogan “Milner Library rocks.”



School Library

Second graders at Foster Elementary 
were asked to participate in a digital
storytelling project that focused  
around the school library and the 
“@ your library” song. 

The students decided the best way to The students decided the best way to 
Tell their library’s story was with
a music video and “@ your library”
posters designed by the three 
participating classes.



Video and Blog Campaigns



Website for Public



IFLA’s Campaign for the World’s Libraries 
Website



Argentina’s en tu bibiloteca website



Working With Government In Argentina To 
Fight Drug Addiction

• Partnering with SEDRONAR (Secretary of Planning for the Prevention of the 
Drug Addiction and the Fight against Drug trafficking)

• Great example of how libraries and the Campaign can help governments raise 
awareness and provide support for problems in society



National Library Week or Day Theme

LAI-Ireland    LIASA- South Africa

in your language @ your library



State Libraries of Australia Monthly 
Campaign

Monthly focus on different collection areas (business, genealogy) led to 10% 
increase in use of libraries across South Australia



Italy Region of Tuscany

A one month campaign created by the region of Tuscany to highlighted the many services that public libraries in 
the region offer to babies and children. Approximately 160 libraries participated in over 260 initiatives



Ilga KaupužaIlga Kaupuža





Jamaica - National Poster Contest

Winning Poster- Parents Accepting



Zayed University Library 
Dubai, United Arab Emirates

• “Discover” “explore” “learn” 
and “read” @ your library designed to
showcase the library. 

• ‘Name the Camel’ Contest for Students

Rahal - “traveler” in Arabic



More Country Campaign Promotions

Japan 
Promoting 
books in other 
languages

Brazil
Guide for 
how 
libraries 
can use 
campaign

Canada 
Library 
Week in 
French and 
English

Mexico
Promoting 
library 
during 
different 
season



Be Creative @ your library



Thank you!

Questions?


