


INTERNETS LATVIJA

81,7% no visa iedzivotaju skaita lieto internetu (2014, Latvijas Interneta Asociacija)

Latvija ienem 4. vietu Eiropa un 7.vietu pasaulé interneta atruma zina (2014, Latvijas Interneta
Asociacija)

75% no visiem interneta lietotajiem internetu lieto jau vairak ka 5 gadus (2013, Gemius)

Menesi viens lietotajs videji veic 1500 lapu skatijumu, vienas lapas skatijums vidéji 45-65 sec




ASV, 2015

TWEENSE

TWEENS

Excluding time spent using media for school or for homework

8-12 Years Old TE E N S | 13-18 Years Old

AVERAGE DAILY MEDIA USE

TEENS

6 hours 9 hours

5:55 Total Hours 8:56 Total Hours
4:36 Hours of Screen Time 6:40 Hours of Screen Time

While Doing Homework, Teens ...
50% | use social |

Multitasking: The New Normal
Many teens use media while
studying, and most think it has no

effect on the quality of their work. 76% B e

med

adia
,’.‘xi’.ﬁ\gi.‘{??




MANY MEDIA ACTIVITIES MAKE UP A MEDIA DIET

The time youth spend with digital devices includes many types of activities, from passive
consumption to interactive consumption to communication to content creation.

ASV, 2015

TWEENS TEENS
41 0/ Listening to music, 0/ Listening to music,
o watching videos, o watching videos,
Passive | watching TV, Passive | watching TV,
Consumption | reading Consumption | reading
Interactive Creation Interactive Creation
Cor?sumptlon Making digital C0|.'|sumpt|on Making digital
Playing games, art, composing Playing games, art, composing
browgmg music, writing, b'0W§'”g music, writing,
websites programming websites programming

140/0 Using social media, 260/0 Using social media,

Communication video chatting Communication video chatting




Latvija, 2014-2015

bérnu Latvija pieklast
internetam caur savu viedtalruni

bérnu socialos tiklus lieto
katru dienu

I 38%

no bérnu kontaktiem socialajos
tiklos ir nezinamas personas, ar
kuram iepazinas interneta, bet

@Ekad dzivé nav satikusi B

ir nosotijusi personigu
informaciju interneta “"draugam’,
ko ieprieks nekad dzivé nav

éatlkum B

ir nosotijusi savu foto vai video
interneta “draugam”, ko ieprieks
nekad dzivé nav satikusi

berni, kas saskarusies ar
problémam internet3, par to
pastasta saviem draugiem

bérni, kas saskarusies ar
problémam interneta, par to
pastasta saviem vecakiem

berni, kas saskarusies ar
problémam internet3, par to
pastasta saviem skolotajiem




http://www.huffingtonpost.co.uk/entry/children-check-phones-at-night_uk 57f60406e4b00df730dbd9a6
PARENTS

Digital detox  Children As Young As Nine Are Checking Their
Phones 10 Times A Night

‘Many parents are very unaware of it.’

KR

. Amy Packham o 9

Children as young as nine check their phones repeatedly throughout the night

because of the “fear of missing out”, a study has found.

One in ten of the 2,750 pupils surveyed said they checked their phones at least 10

fimes a night.

And 25% said they feel tired during the day because of how often they use their

mobile device at night.



Zino redaktoram  Drukat

Profesore: Mediju pratiba - dzives meistaribas sastavdala
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Aprvianots Miciu :
IzgitThas, Zndtres |
ur kultliras organizicia

JAUNUMI

IZGLITIBA ZINATNE KULTURA ZINASANU SABIEDRIBA

Uzdevumi | Pasaules aimina | Bibliotekas | Informacijas sabiedrnba | Varda briviba |

UNESCO

UMNESCO LATVIJA

UNESCO nedeéla 2015

LATVIJA UNESCO - 20

Pasakums ,No koncepta lldz praksei’ /2. Eiropas Medijpratibas un informacijpratibas forums

Mediju pratiba

Mediju un jauno tehnologiu zplafidands, ka arm iespéjas piekldt davdzveidigai un ligla apjoma informacijai, rada aizvien
jaunus izaicindjumus jomas, kas saistitas ar civéku paradumiem komunikacijas procesa. Tapéc aizvien vairak
gktualizéjas nepieciesamiba atfisfit k3 sabiedribas td ikviena individa kritiske domasanu, jo t8 ir Tpasi nozimiga jaunu

zindsanu radiana.



Mediju pratiba

Savienibas sadarbibas 1zglitibas joma un dalibvalstu nacionild lfmena darba kartibas jautijumiem,
nemot vErd nepiecieiamibu stiprinat b&rmu un jauniesu kntisko domasanu, digitdlas prasmes,
medyu pratibu, la1 vim bOtu sp&izt kntiska vztvert un analiz®t informacyu, spétu atpazit
propagandu, pretoties ideologiskajam spiedienam, batu sp8jigir saprast atikirigus viedoklus un
cienit citu vartibas u.c. Miosdiends internets un socidlie mediyi piedava neierobezotas 1espgjas un
medyu pratiba law) pieklit dazada veida plaSsazinas lidzekliem un neterobezota daudzuma
informacijai.

iajﬁ secindjumu projekta tiem uzsverts, ka i1zglitibai japalidz jaumiesiem klat zinosiem mediyju
pratibas un digitilo prasmju joma, jo tied1 1zglitibas sektors un vecidki sp&) palidz&t bérmiem 1epazit
un radosi izmantot interneta sniegtis 1espdjas, kd arl identificét un tikt gald ar apdraud&umiem
interneta. Informativais zinojums “Par 2016.gada 30.-31.maija Briselé, Belgija, Eiropas Savienibas Izglitibas, jaunatnes,

kultiiras un sporta ministru padome izskatamajiem Izglitibas un zinatnes ministrijas kompetence esoSajiem
jautajumiem”



Developing 21st-Century
Critical Thinkers

Integrate
critical thinking
skills within
and across all
content areas,

Establish safe,
inteliectuaity
risk-ree
leaming

students

with repeated
opportunities
to practice
higher-order
thinking.

Reflect on
Leaming

Consistently
cultivate
higher-order
thinking
skitls.

Think Critically
and Creatively

Communicate
Clearly and
Accurately
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Promote academéc
conversations or
dialogue that foster
critical thinking.

Your Students’ Path
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1 Thack conply 10 malke relevant comections

2. Ask quality and clarificabion questions

3. U evidencs and reasoning $ suppor thisking

4 Amalyze, reason, ad evaluale

5. loforpeet information beyond surtace learning

6. Synthesire chverse deas

7. Sove redevant and complex prodlems

8. Make réasooed decishons

9 Georate and evtluaie ooBoAS pror 5 edking decislons
0. Focus on detalls to derive msaning

11 Apply higher Sevels of Bhought 95 real-workd stuations
12. Think critically on 3 calty basis

.» (s ...‘ ‘.1 ‘.

10 uritical ininking

14. Engage i reflective thinking

15. Foliow prodiaen-sodving sieps

16. Ouestion the credilty, accuncy, and relevancy of
fdermation and s00ces

17, Welldadormed '

18. Wiling fo consider smitiplo perspectives

19. Seek new and beter soluicns

20.Explore alternatives

2t Bxaning diverse points of view

22 Value aod respeck ideas of others

23.Quastion what is read, heard, of seen

24 Ass2ss CnnyEnces of actons o ideds

‘&.Mglh, fth odher

Pieeja daudzpusigai informacijai

Informacijas izvertéSana



Mediju pratiba un ricibspéja

Mediju pratiba ir prasme uztvert, saprast, analizét, strukturét un vertet mediju vestijumus.

Mdusdienu izglitibas mérkis — labs, pasauli mainoss cilveks (rikoties spéjigs), kurs ir spéjigs to izdarit,
ne tikai sp€jigs macities. MaciSanas nav izglitibas mérkis, tas ir cels ka k|Gt labakam, spejigakam.

Ricibspeéja ir viens no nozimigakajiem 21. gs dzives kvalitates indikatoriem.

Cilveks, kurs ir spéjigs izvirzit mérkus, izveléties un praktiski darboties, lai mérkus sasniegtu, uznemoties
iniciativu, risku, pielagojoties, radot ko jaunu, pats vadot savu darbibu cela uz mérki.

Mediju pratiba ir ricibspéjas sturakmens. Stiprinot mediju pratibu, tiek stiprinata ricibspéja

Digitalie pilsoni informacijas un komunikacijas tehnologijas uztver kd neatnemamu cilvéka eksistences
komponenti un tas lieto, lai uzlabotu esoSas spé€jas un parliecino$ak pienemtu personigi nozimigus
|émumus. (M.Prencky)



MEDIJU AVOTU DALIJUMS

1.Pirmas pakapes informacijas avoti — originalie avoti, kas nav interpretéti — foto, pétijumi,

dokumenti, izrade, filma u.c.

2. Otras pakapes avoti — zurnali, datu analize, zinatniskas gramatas u.c.
3. Tresas pakapes avoti — referati, enciklopédijas, macibu gramatas u.c.
Piemérs

1.Martina Lutera Kinga véstule

2. M3jas lapa par Luteru Kingu

3. Pilsonu tiesibu cinitaju enciklopédija ar L.Kinga citatiem

Sikak http://iite.unesco.org/pics/publications/ru/files/3214708.pdf



MEDIJU PRATIBA PRAKTISKA DARBIBA — mediju véstijumi
Ir konstruéti

1. Kas ir autors un kadam merkim kalpo véstijums?

2. Kadas vertibas, viedoklis pausts Saja véstijuma?

3. Kas ir izmantots, lai piesaistitu uzmanibu?

4. Vai iespéjamas dazadas vestijuma interpretacijas?

5. Kas nav pateikts Saja véstijuma, apzinati izlaists, kapéc?
6. Kas pelna (iegust kaut ko) no ST véstijuma? (renee Hobbs)



Piemeri

1. Kas ir autors un kadam merkim kalpo véstijums?

2. Kadas vertibas, viedoklis pausts Saja véstijuma?

3. Kas ir izmantots, lai piesaistitu uzmanibu?

4. Vai iespé€jamas dazadas vestijuma interpretacijas?

5. Kas nav pateikts Saja véstijuma, apzinati izlaists, kapéc?
6. Kas pelna (ieglst kaut ko) no ST véstijuma? (renee Hobbs)


https://www.youtube.com/watch?v=5ZdALTZ6aA8

JOY NEVER SAYS NEVER.

JOY IS BMW,



39. UZDEVUMS

39.1. Lasi latvie3u tautas pasaku ,Vilks aitas™ Ka 3o pasaku var saistit ar musdienam un uzvedibu socialajos tiklos?

Reiz gans meZmala ganija aitas. Aiz gara laika tas jokodamies saka saukt:

- Vilks aitas, vilks aitas!

|, audis to padzirdéja. Vini saskréja ar rungam un dak3am. Vilka nav. Gans vinus izjokojis. | audis dusmigi gaja uz majam.
Otra diena gans atkarto savu joku un sauc:

- Vilks aitas!

Saskrien |audis. Vilka nav. Nu |audis saskaituSies ne pa jokam.

Tre3ajadiena vilks tiesamiznak no meZa. Gans nu sauc:

=Vilks aitas! Vilks aitas!

Taculaudis vinam vairs netic. Vini doma, ka gans manas. Vilks sakoZ daudz aitu, un gans par 5adu ganiSanu dabl périenu.
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Paldies par uzmanibu!




