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Komunikdciju maksla - humanisma
beigas val antihum8nisma sakums. - _

Ual vél ne?

“Tehnologiya ir tik tira, ka tés vienigd funkcije ir eksistét.” /Makslimieku grupéjums Critical Art Ensemble/

Var uzdroSinaties apgalvot, ka musdienu attistitas
tehnologijas iespejas ir nojaukusas kadu butisku
robezu, barjeru, kas agrak skietami nodalija “makslu”
(katrs gan laikam saprot ko citu ar so vardu, jo
nebeidzamas disusijas par un ap temu “kas ir maksla”
ir izradijusas neveiksmigas, jo nav atrasta neviena vis-
aptverosa definicija, kuru varétu macit berniem skola)
no citam cilveka aktivitates formam.

Jau no musu gadsimta sakuma Si robeza pamazam
tika ardita - neskaitami jauni “makslas virzieni” un
pieminesanas verti vardi - Malevica “Melnais
kvadrats”, Endijs Vorhols un vina Campbell's konservi,
Dzeksons Polloks un vina lielas otas, Lihtensteina
komiksu estetika, oparts, instalaciju un vides makslas
klasika, visbeidzot videomaksla un datoru laikmeta
iesakta interaktiva maksla.

Vispirms tika iznicinati prieksstati par makslas
estétiskajiem nosacijumiem (makslas darbam nav
jabut kam originalam - par tadu var nosaukt ari
izkrasotus Merilinas Monro portretus, vai Joko Ono
akcijas ar urina burcinam, un ta talak, neiedzilinoties
attieciga laikmeta makslinieku aizrautiba ar visu
neglito, “aizliegto”, atbaidoSo, léto un reize ari
sokejoso, reize ar 60. gadu seksa revoliiciju iznicinot
agrak tik rupigi sargato robezu starp privato, intimo un
publisko), tad izzud ari priekSstats par “makslas”
etisko batibu - darba pasmeérkis ir varmacibas kults,
velesanas soket ar kaut ko nepatikamu (ka viens no
spilgtakajiem agrinajiem piemeriem prata nak Dali /
Bunjuela koprazojums - filma “Andalizijas suns”),
radit Jauno, negativo, pretigo tikai ar vienu merki -
izraisit riebumu, atskiriba kaut vai no Renesanses laik-
meta, kad elles un Sausmu ainam bija etiski pamacosa,
audzinosa loma.

Ari robeza starp pérkamo popkultiru un priekSstatu
par makslu ka “augstaku sféru” izgaist, popmizika un
masu mode aridzan tiek uzskatita par makslu, kas sevi
uznem visu raibo bezgaumibu, vienkarsumu un létumu,
ko piedava iela - pieméram, netirigos un vienmer
bezcerigi apreibuSos pankus ievéro acigi laudis, un
muzikas industrija rodas “Sex Pistols” un ne tikai,
modes skates uz meles paradas Vivjenas Vestvudas
variacijas par So pasu tému, utt.

Datoru laikmeta, Skiet, ir gruti runat par “makslas”
klatbutni vispar. Protams, ir cilveki, kas sevi sauc par
maksliniekiem, ir starptautiski atzits termins net.art -
tikla maksla, notiek plasas diskusijas par to, kas tad
butu pieskaitams sai jomai. Visi ieprieks izmantotie
makslas mediji, Skiet, sevi ir izsmelusi, vai ari neviens
ar tiem vairs nenodarbojas citu iemeslu dél - vai tas
butu humanisma beigas? Cilvecisku, cilvekam
draudzigu formu, apjomu, materialu un citu lidzeklu
vieta ir tikai viens - pelékais draugs dators, kas “var
visu”. Mehaniski apstradat attelu, parversot to citiem
datoriem atpazistamas digitalas zimes, vai tas nav tas
pats ka nogalinat dveseli un izlikt apskatei izkrasotu,
apgerbtu, bet nedzivu kermeni?

Tehnologija, protams, liecina tikai par cilveka
smadzenu visvarenibu, genialitati, iespéjam un
neapsaubamu parakumu par visam citam radibam.

Alise Tifentale

Tacu taja pasa laika ta mus paklauj, liek piemeroties
savam iespejam, nevis otradi. WWW lappuses ievero-
jamu dalu aiznem datu materials, kas tiek devets par
makslu - virtualas izstades, galerijas, muzeji, arhivi,
makslinieku individuali projekti utt.

Tacu tehnologija nosaka visiem vienadas iespejas
izteikties, demonstret sevi un savu radoso moku
rezultatus - pagaidam Internets tiek uzskatits par
vienigo nekontrolejamo, demokratiski anarhistisko
mediju, kuru veido un uztur pasi lietotaji visa pasaule,
nevis viens centrs, kontroles mehanisms, organizacija.
“Zvaigznem - ne”, saka tehno subkultira, visi ir
vienadi, visus vieno elpas ritms, zemes pievilksanas
speks, vel citi butiski raditaji. Ari popkultura (un lidz ar
to ari maksla?) nav spilgtu, ilgstosi mirdzosu zvaigznu,
kulta telu, kas varetu raksturot “tehno” laikmetu.
Didzeji ir tikpat anonimi ka vinu auditorija - reiveri.
lelas mode ir bezpersoniska un bezgaumiga -
treninterpi ka absoluta parodija par modi ka makslu,
apgerbu ka pascienas elementu, nicigi piedauzigs un
izaicinoss zests pret stilu un labu gaumi vispar. Misu
laikmeta “kulta filmas” - Tarantino, Araki, Lincs un citi
- tikai cite ieprieks radito, parfraze un groteski parspilé
kino klasikus, izsmejot skatitaju. Datoru virtualaja vide,
kura daudzi no mums - 90. gadu beigu pasaules
pilsoniem - dzivojam, nepastav lidz Sim sameéra
butiskie dzimuma, rases, tautibas, dzives vietas,
sociala stavokla un citi prieksstati, katrs no mums var
klut par jebko. Ta saukta tikla maksla lielakoties ari
spelejas ar Sadam iespejam, pasapmierinas ar datoru
tehniskajam iespejam un kari izmanto katru jaunu
tehnologisku triku, kas lauj arvien plasak izmantot
datoru visdazadakas formas informacijas parraidei.
Radio un televizija interneta, video, muzika, atteli,
animacija, tiesa etera sarunas, utt.

Reizem skiet, ka Saja procesa pazud cilvéks ka vertibu
mers, merkis ir komunikacija - anonima, globala,
bezpersoniska, iluzora, un Skietami drosa - virtuala
pasaule klust par lielisku patvérumu laika, kad viens
no "valdosas ideologijas” saukliem varétu bat “Tavs
kermenis ir tavs lielakais ienaidnieks”, jo mis apdraud
vairakas nearstejamas, atru letalu iznakumu solosas
slimibas.

Nekad vel cilvekam nav bijusi tada iespéja sazinaties -
komunikacija ir kluvusi par pasmerki, par kultu, kura
dekadentiskais templis ir WWW lappuses, e-mail
pastkastites un citi datoru produkti. Tacu taja pasa
laika - nekad nav bijis tik viegli pazaudéet sevi,
informacijas lielcela nav vertibu kritériju, atrumu ie-
robezojumu, vecuma cenzu, gaumes, stila, humanisma
un citu noteikumu.

“Disnejlenda ir pankapitalistu prieksstata par idealo
pasauli perfekts modelis. Disnejlenda dalibnieki atro-
das pastaviga, nepartaukta patérésanas un pasivas
lidzdalibas stavokli, un pastav nevainojama kartiba.
Disnejlenda ir arhitektiras modelis, uz kura balstas
visa ‘arpusmajas’ izklaides industrijas sistéma. Ar iz-
klaides pavedinosajam vertibam driz ari ‘majas’ tiks
kolonizeétas.” /Critical Art Ensemble/



Communication art - the end of humanism or the
beginning of anti-humanism? Or not yet?

“Technology is so pure that it's only function is to
exist.” /Critical Art Ensemble/

One can dare to declare that the advanced possibili-
ties of today’s technology have destroyed some kind of
essential border, a barrier which previously seemingly
separated "art” (I suppose everybody understands
something different with this word because unfinished
discussions about question “what is art” have proven
to be unsuccessful - no all-round, all-wise definition of
the art is found) from other forms of human activities.
Starting even from the very beginning of XX century
this border has been gradually destroyed with count-
less new “art tendencies” and names worth mention-
ing - Malevich's “Black square”, Marcel Duchamp and
his “Readymades” and Rrose Selavy, Andy Warhol
and his Campbell’s soup, Jackson Pollock and his big
brushes, Lichtenstein’s comics esthetics, opart, the
golden age of installation and environment art, then
videoart and, at last, interactive and net.art in the age
of computers.

At first the concepts about the esthetical conditions of
art were exterminated (the artwork does not have to
be something original - colored portraits of Marilyn
Monroe or Yoko Ono's actions with urine jars can be
called "art”, and so forth, not talking about the artists’
fascination with everything ugly, creepy, dirty, pervert-

ed, "prohibited”, cheap and shocking, together with °

the sex revolution of 60ies the previously so cherished
border between the private and the public was swept
away). Then also concept of the ethic essence of the
art disappeared - the meaning of the artwork is the
cult of violence, wish to shock with something
unpleasant (| can relate to Dali/Bunuel film “Un Chien
Andalou” in the era of surrealism as one of the first
examples), showing the mean, the negative, the
repugnant with only one goal - to fill a viewer with dis-
gust, differently from, for example, Renaissance when
the visions of hell and nightmare had ethical role.
Also a border between the pop-culture and concept of
the art as a “higher sphere” disappears, pop-music
and mass fashion also is considered as a form of art,
which consists of everything colorful, tasteless, sim-
plicity and cheapness offered by the street- for exam-
ple, some smart guys notice the dirty and always
hopelessly stoned punks and Sex Pistols in the music
industry are born, and Vivienne Westwood repeats the
same trick on the catwalk, etc.

In the information age it seems rather hard to talk
about the presence of “art” at all. Of course, there are
people calling themselves artists, internationally
known term net.art exists, massive discussions about
it take place. All previously used media are dead for
the art - does that mean the end of humanism?
Human-friendly forms, sizes, materials and media are
replaced by only one thing - the computer which “can
do anything”. Digitally process an image, making it
into rows of symbols recognizable by other comput-
ers. Isn't it the same as to kill a soul and to exhibit
made-up, well-dressed but dead body?

Of course, technology only proves the power of human®
brain, talent, possibilities and undoubted superiority
comparing to all other live beings. But at the same
time it subordinates us, makes us adapt ourselvestoit.\
Technology provides (relatively) equal chances to
publish every kind of “art” in WWW, “No stars”, says
the technology age. DJ’s are as anonymous as their
audience. Street fashion is face-less, cheap and
bitchy - let's take a look at all this sportswear on the
streets which is a nasty kick in the ass of “a good
taste” and sense of style. The “cult movies” of our
time - Tarantino, Arachi, Lynch and others - only
repeat the classics, laughing about the viewer. In the
virtual world there are no more differences of sex,
race, nationality, age and others. Everybody can
become anybody. Net.art in the most cases plays with
these possibilities and uses every new technological
trick. Radio and TV via the net, video, music, pictures,
animation, porn and shopping, cat-rooms and mailing-
lists.
Sometimes feels like the human being as a measure of
values is lost in this process. The goal is communica-
tion process - anonymous, global, face-less, delusive
and seemingly safe. The cyberspace becomes a great
place to be in the age when one of the most popular
sentences is “your body is your enemy”, our bodies
are threatened by drugs and lethal diseases.
The possibilities to communicate now are unique -
communication is the only goal, the cult with its deca-
dent temple called WWW. At the same time f it has
never been so easy to lose yourself, there are no val-
ues out in the information highway, no speed limits,
age limits, no taste, no style and no rules.
Disneyworld is the perfect microcosm of the pancapi-
talist vision for the world. At Disneyworld, participants
are locked into a state of permanent consumption,
market image envelopment, passive participation, and
perfect order. (Disneyworld is the architectural model
on which the unidirectional home entertainment sys-
tem is based. Through the seduction of entertainment
value, domestic space will also be fully colonized).
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