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Dialoga veidosana e
vai publiskas telpas kolonizacija?

Viens no visizplatitakajiem telpas kolonizacijas variantiem ir
makslinieku iejauk3ands publiskaja telpa, ipadi, ja tas notiek insti-
tucionalas programmas ietvaros. Nesagatavoti skatitaji tiek tiesi

konfrontéti ar makslas stratégijam, kad makslas objekti paradas

pilsétas laukumos vai socidli angaZéti projekti notiek vinu tuvaka-
ja apkaimé.

Institucionali makslas projekti pilsétvidé bieZi tiek pamatoti
ar vélmi uzrunat jaunu auditoriju un uzsakt dialogu ar vietéjo
kopienu, ieludzot vinus klut par makslas darbu lidzautoriem.
Planotais rezultats, ko dotu 3ads dialogs starp maksliniekiem un
vietéjiem iedzivotdjiem, abam pusém bitu saistods un bagati-
noss.
Tomér Mivona Kvona ir noradijusi risku, kadam ir paklauti
projekti, kas balstas uz interaktivu sadarbibu ar nemaksliniekiem.
Vina saka: "Makslinieki, kuru kabatas ir biletes atpakalcelam,
ierodas “kopienas” ka eksperti no arpuses, lai klitu par starp-
niekiem starp zemako socidlo grupu ikdienisko dzivi un makslu.
Savukart Sis “kopienas”, uzskatitas par sadarbibas mérki, kuras
ietvaros kopienas locek|i darbotos ka sevis piesavinadanas sub-
jekti un lidzautori, nereti tiek traktétas ka gatavas un noslégtas
sistéras, nevis ka plustodas un daudzveidigas vides.”

Mums Latvijas Laikmetigas makslas centrd ari bija pamats
pardomam par realajam iespéjam istenot dialogu un mijiedarbi ar
vietéjam kopienam, péc tam kad pagdjusajé rudeni més sariko-
jam projektu re:publika Rigas nomalés. 20 makslinieki tika iellgti
radit kontekstualus darbus ar komunikativu un interaktivu poten-
cidlu. Més grib&am, lai makslinieki iesaista vietéjas kopienas
makslas procesd un komenté lokalo kontekstu.

DaZi no pasakumiem, kas izveidojas §i projekta ietvaros,
bitu ipasas pieminésanas vérti. Grupa bio.codes sadarbojas ar
vietéjo ¢iganu kopienu, organizéjot hiphopa un grafiti pasaku-
mus viend no Rigas priek3pilsétam, kur dzivo daudz diganu.
Somu maksliniece Tellervo Kaleinena piedavaja pilsétas iedzivo-
tajiem k|Gt par savu filmu redisoriem, sniedzot nepiecieamo
palidzibu.

Vairdki makslinieki vaca vietéjo iedzivotaju stastus, pétija
vietéjo mitologiju un centas atveidot vietéjo ainu caur saviem
uzdotajiem jautdjumiem. Projekta re: publika ietvaros Katrina
Neiburga stradaja par taksometra 3oferi, iztaujdjot savus
pasaZierus un ierakstot vinu stastus ar slépto kameru. Vipa ari
sarunajas ar taksometru vaditajam - sievietém par vinu pieredzi
gaita. Bolderajas grupa savaca |auZu atbildes uz jautdjumu

"“Kas Bolderaja ir skaists?”. Ta bieZi tiek uzskatita par vienu no
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Dialogfuebauirlding :
or Colonisation of Public Space?

One of the most widespread varieties of ‘colonising space’ is
when artists invade public space, especially if this is carried out
within the framework of an institutional programme.
Unprepared spectators find themselves directly exposed to artis-
tic strategies when object-based art works are placed in city
squares, or when socially engaged art projects take place in their
neighbourhood.

Institutional art projects in urban environments often are
motivated by a wish to address a new audience and to start a
dialogue with the local community by inviting them to become
co-authors of artworks. The planned outcome of such a dialogue
between artists and the local community is that it will be mutu-
ally engaging and productive.

Miwon Kwon, however, has indicated the risk of the pro-
jects that claim to be created through an interactive process with
non-artists. She says: “With return tickets in their back pockets,
artists enter “communities” as outside experts to mediate
between the daily lives of underprivileged social groups and Art.
In turn, these “communities”, identified as targets for collabora-
tion in which its members will perform as subjects and co-pro-
ducers of their own appropriation, are often conceived of as
ready-made and fixed entities rather then as fluid and multiple.”

At the Latvian Centre for Contemporary Art we have also
had reason to reflect upon the real possibilities of achieving
dialogue and interaction with local communities, after we organ-
ised the re:public project in the suburbs of Riga last autumn. 20
artists were invited to create site-specific works with commu-
nicative or interactive potential. We wanted the artists to involve
local communities in the artistic process and to comment on the
local context.

Some of the art projects that came out of the re:public pro-
ject should be specially mentioned. The group bio.codes collabo-
rated with the local Roma-Gypsy community to organize a
hip-hop and graffiti event in one of the districts of Riga, inhabi-
ted by Roma-Gypsies. The Finnish artist Tellervo Kalleinen offered
city residents the opportunity to direct their own films, and pro-
vided assistance if necessary.

Several artists collected stories from local people,
investigating local mythology and attempting to portray the local
scene through the questions they asked. Within the framework
of re:public, Katrina Neiburga worked as a taxi driver, question-
ing her passengers and recording their narratives with a hidden
camera. She also talked to female taxi drivers about their experi-



nepievilcigakajiem Rigas rajoniem. Cilvékiem tika palligts nofo-
tografét to, kas, péc vinu domam, 3eit ir skaists. Fotografijas péc
tam tika izvietotas starp pardodamajam precém skatlogos un
kioskos Bolderajas tirgu.

Citi projekta iesaistitie makslinieki izmantoja atikirigas
komunikacijas stratégijas, lai pievérstos skatitajiem / patérétajiem
viniem pazistama valoda, lietojot rekldamas un sabiedrisko attie-
cibu instrumentus. Makslinieku grupa ma1z3 izplatija preces par
brivu pie ieejas vairdkos popularakajos supermarketos. Izolde

Cesniece izvietoja plakatus ar ugunsdzéséju komandu grupas

portretiem uz Rigas reklamas stabiem. Gints Gabrans organizéja
videolektoriju priek3pilsétas kultliras centrd. Laudis bez kadiem
ipasiem talantiem tika apmaciti, ka iek|it televizija, balstoties uz
projekta Starix pieméru, kurd dzelzcela stacijas ubags partop
mediju zvaigzné.

K& novértét 5o projektu rezultdtus? Ka nemt vérd atgrie-
zenisko saikni? Varbit vietéjie iedzivotdji redz $is makslinieciskas
aktivitates ka sava veida koloniziciju, ka iejauk3anos vinu rutinas
telpa vai pat ka kaut ko traucgjodu, kas neizraisa nekadu intere-
si? Vai tads projekts ka re:publika var paraugt savstarpéja dialoga
starp 1@ veidotajiem un tiem, kurus tas iespaido? Vai vispar ir
lespéjams radit $adu dialogu ar vietéjo kopienu, ja jis esat iena-
€éjs no arpuses un Méginat uzrunat iztélotu auditoriju?

Latvijas makslinieki ir bijusi diezgan pasivi sociali politiska
diskursa problému risind3ana. Lidz ar to iespéja, ka vini varétu
k|t par vietéjas kopienas runasviriem vai raisit personiski motivé-
tu interesi par savam aktivitatém no “parasto” iedzivotaju puses,
ir saméra minimala. Varbdt nozimigakais projekta re:publika
rezultats ir, ka zviedru makslinieks Luka Freis joprojam turpina
sadarboties ar bareniem no internatskolas vai ¢igani no Maskavas
ielas rajona ir izveidojusi pasi savu hiphopa grupu?

Ja komunikacija tiek uzskatita par laikmetigas makslas
bltiskako sastavdalu un tas pamata ir dialogs, makslai ari jabat
balstitai uz dialogu. Protams, dialogs ir tikai viena publiskas mak-
slas stratégija lidzas citdm. DaZi makslas darbi vai procesi ir vei-
doti ka dialogs, bet es ticu, ka gandriz visi darbi rada telpu
dialogam, pat ja Sis dialogs ir par publiskas telpas kolonizaciju...

ences over the years. The Bolderdja group collected people’s
answers to the question “what is beautiful in the Bolderaja
area?” This, incidentally, is considered to be one of the least
attractive parts of Riga. People were asked to take photographs
of what they thought of as the most beautiful sites there. The
pictures were then placed among the goods in shop windows
and in the kiosks at the Bolderaja market place.

Other artists in the project used different communication
strategies to address the spectators/consumers in a language
familiar to them, by using the tools of advertising and PR. The
artist group ma1z3 distributed goods for free in front of several
most popular supermarkets. lzolde Césniece placed posters with
photos of firemen teams on advertising billboards all over Riga.
Gints Gabrans organised video sessions in a suburban cultural
centre. People without any special talents were advised on how
to get oneself on TV, with examples from the project Starix
where a railway station beggar is transformed into a media star.

How does one evaluate the outcome of these projects?
How does one take into account the feedback received? Perhaps
local residents see such artistic activities as a kind of colonisation,
as an interference with their routine space or even as something
troublesome that evokes no interest? Does a project like re:pub-
lic grow into a mutual dialogue between those who develop it
and those who are 'affected’ by it? Is it possible at all to create
this kind of dialogue with a local community, if you are para-
chuted in from the outside and try to address an imagined
audience?

Latvian artists have been rather passively involved with the
discourse of socio-political problems. Therefore, the probability
that they should become spokespersons of the local community
or provoke personally motivated interest about their activities
among the ‘ordinary’ inhabitants of the city is rather minimal.
Perhaps the main result after the re:public project is that the
Swedish artist Luca Frei is still continuing his cooperation with
the orphans of a boarding school, or that the Roma-Gypsies in
the Moscow Street area have founded their own hip-hop group?

If communication is considered to be an essential compo-
nent of contemporary art, and if it can be stated that all com-
munication is dialogical, then art should aiso be based on dia-
logue. Dialogue, of course, is only one strategy for public art
among others. Some art works or processes are designed
through dialogue, but | believe that almost all of them create
spaces for dialogue, even if this dialogue is about the colonisa-
tion of public space...
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