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Kapec 21. gadsimta Latvijas jauno gleznotaju
paaudzes maksla ir pieklusinata, ar pretenzijam uz
estetiku, bez aktivam socialam manifestacijam, toties
biezi vien draudzigas attiecibas ar popkulturu?

So jautajumu varétu aplikot no dazadiem aspektiem,
nemot vera gan pasreizéjo sociali ekonomisko
situaciju Latvija, gan vesturiskos apstak]us un

vidi, kura jaunais autors uzaudzis, gan makslas
izglitibas sistemas principus un daudzus citus
faktorus. Tas viss janem véra, pétot jaunas paaudzes
glezniecibu, jo sevidki, pievér§ot uzmanibu katra
makslinieka individualajam pasaules redzéjumam,
pieredzei un interesém. Kads ir makslinieks/
gleznotajs, kur piedalas Latvijas makslas ainas
veido3ana 21. gadsimta? Ka vins dzivo, ar ko vins
nodarbojas, kas vinu piesaista, kas vipam Skiet
aktuals? Kade| gleznieciba ka ]oti tradicionals
medijs tik daudziem ir butiska 3aja digitalo mediju
laikmeta, kad tehnologijas sniedz neierobezotu
brivibas izjutu? Diemzél Sie izpeétes objekti ir oti
subjektivi tverami, un riskanti ir tos pak]aut kadai
objektivai analizei, pirms nav izieta laika parbaude.

Kade] Latvija tik daudzi jaunie makslinieki

izvélas stradat gleznieciba? Atbilde, pirmkart,
meklejama tiri racionalos apsverumos — makslas
un tirgus attiecibas, materialaja situacija (gleznu

ir vieglak pardot, grutibas nesagada to izstadit un
uzglabat, tas tapsana neprasa lielus izdevumus),
otrkart, individuali emocionalos nosacijumos.
Liela loma ir ari tradicijam (tiesi Latvijas makslas
konteksta) un 3abriza glezniecibas renesansei visas
Rietumu makslas pasaulé. lespéjams, pievilciba
slépjas taja, ka gleznieciba dod iespéju klatiene
“izgarSot” dazadu materialu sniegtas sajutas —
krasas smarzu, audekla (vai cita materiala) virsmu,
otas, kuru vada roka, pieskarienu. Gleznosanas
process ir kaut kas dzivs un klatesoss, ari Joti intims,
jo sniedz izdevibu stradat vienatné. Acimredzot
21. gadsimta daudziem tas jutami pietrikst.

THE YOUNG ARTIST'S SEARCH FOR IDENTITY

Why is Latvia's contemporary painting style
changing? Why does it lay claims to aesthetic,

and why does it disregard active social gestures

in deference to pop-culture? The question may be
considered in many ways, now in light of socio-
economics, now history, or maybe now by the
grounds and principles that bear young artists then
educate them. All of these factors must be considered
and weighed, but in particular, one must take into
account the artist’s perception, his experience in
matters of art and living, and his diverse interests.
Who is the artist; who defines Latvia’s 21st-century
artistic development? How does he live? Where does
he work, and with whom? What holds his fickle
interest, and what does he consider real? Why does
he take to painting, a traditional form so coveted
and so variously sought, when technology might

his medium make? The question is inextractable
from the artist; in order to remain objective, one
must focus not specifically on the artist, but

on those grounds which produce the artist.

Why do so many young Latvian artists turn to
painting? We consider the question as a matter of
logistics — art, the market of art, and materialism
(paintings may be easily sold, easily showcased
and maintained) - and the matter of individual
emotions. Tradition plays a significant role,
especially in Latvia, as does the current rebirth

of painting in the East Occident. It’s possible that
the attraction lies quietly in tactility: the odour
of paints; the coarseness of canvas and surfaces;
brushes, led by the hand; and touch. Painting

is a living process, a close one, intimate, that
emphasises individualism. It’s clear that these days
we're missing these things, longing for them.

Still, it’s rare for an artist in Latvia to lend
himself exclusively to painting and earn enough
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Tomer reti kur$ jaunais autors Latvija var nodoties
tikai glezniecibai vien un ar to nopelnit sev iztiku.
Tie, kuri var at]auties 8adu greznibu, visticamak ir
“nokerusi” isto laiku un vietu, kas nozime gan but
apveltitam ar talantu un Joti jutigu intuiciju, lai
uztaustitu to, kas paslaik nepieciefams, gan atrast
zelta aderi savas makslas menedZe$ana, neizejot
uz kompromisiem ar Latvijas makslas apstakjos
tik pieprasito salonismu. Jasaka — $ads cels ir
ikviena makslinieka sapnis, kur$ istenojas tikai
daziem. Patiesiba daudziem gleznieciba ir tikai ka
blakus nodarbo$anas papildus citam profesijam
vai citiem darbiem, kas saistiti ar izdzivoSanu.

Latvijas glezniecibas izaugsmi galvenokart ietekmé
tradicionala makslas izglitibas shéma, kas balstas

uz amatnieciska profesionalisma izkop$anu.

Tas pamati tiek likti specializéto vidusskolu un
gimnaziju limeni (Jana Rozentala Rigas Makslas
vidusskola, Rigas Dizaina un makslas vidusskola

u. c.), bet noslédzas Latvijas Makslas akadémija
(LMA). Ja ari kadam no Latvija dzimusajiem un
uzaugudajiem maksliniekiem ir izdevies izvairities no
§is shémas, tad tas nozime, ka makslas izglitiba tikusi
ieguta arzemes. Izstades/projekta “Jaunie Latvijas
gleznieciba” ietvaros tads ir tikai Eriks Apalais.
Starptautiski guta makslas izglitibas pieredze (kaut
vai apmaipas studiju ietvaros, kas parasti ir viens

- macibu semestris, pavadits kada Rietumeiropas

valsti) atstajusi savu ietekmi uz daudzu jauno
autoru domasanu un rado$o darbibu. Studijas vai
ilgaki ce]ojumi uz citam zemeém devusi iespéju
paplasinat redzesloku un izveidot savu individualu
télu sistému. Si pieredze biezi palidzéjusi autoram
straujak attistit maksliniecisko rokrakstu, rosinajusi
radogakiem un originalakiem mekléjumiem.

[nteresanta paslaik atklajas Latvijas glezniecibas
aina, kura LMA izglitibas sistémas ietekmes, kas
izpauzas akademiskas tradicijas apgu$ana, savijas
ar popkultiras iespaidiem. Rado3as kapacitates

for daily bread. Those who can have often
“caught” the moment, the right place at the
right time, and have both talent and sensitive
intuition. In this intuition is balancing artistic
management and avoiding compromise with
expected styles. This way is indeed an artist’s
dream. It comes to few. In reality, most painters
operate alongside more profitable professions.

The growth of painting in Latvia influences the
traditional means of education, which is founded
upon the practical establishment of a profession.
These principles are first laid at the high school

and secondary school levels (Riga’s Jana Rozentala
School of Art, Riga's School of Art Design, etc.)

and end at Latvia’s Academy of Art (LMA). If a
homebred Latvian artist has managed to escape this
sequence, his artistic education likely occurred in
another country. In “Young Latvian Painters”, the
only escapee is Eriks Apalais. A foreign art education
(even in exchange programmes, commonly for one
semester, in a Western European country) leaves its
mark on artists and in their created works. Studies or
prolonged stays expand the artist’s world-view and
develop his system of perception. The experience
commonly allows artists to quickly acquire an artistic
style and inspires creative and original pursuits.

It’s interesting how painting in Latvia, painting
influenced by LMA's educational system, unfolds
these days given the conflation of traditional
academics and pop-culture. Andrejsala plays a
considerable role in this marriage, and in the future,
one hopes, it will host a Modern Art Museum and
artistic centre. For the time being, Andrejsala is host
to creative laboratories and is a sub-culture paradise
in which artists operate varying fields, fields whose
media are not necessarily the visual arts, but also
theatre, music, and literature. Andrejsala is home to
several of this exhibit’s participants: artists Kristians
Brekte, Maija Kurdeva, Patricija Brekte, Ilva Klavina,
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veicinaSana liela nozime paslaik piemit Andrejsalai.
leceréts, ka nakotne 3eit atradisies Laikmetigas
makslas muzejs un reprezentabli darijumu centri.
Paslaik 31 vieta ir ka rado#a laboratorija un subkultaru
paradize, kura darbojas dazadu jomu makslinieki,
kuri saistiti ne tikai ar vizualajam makslam, bet

ari ar teatri, muziku un literaturu. Andrejsala
regulari uzturas ari #is izstades dalibnieki —
makslinieki Kristians Brekte, Maija Kur3eva, Patricija
Brekte, Ilva Klavina u. c. Pateicoties pastavigai
savstarpejai komunikacijai un ideju apmainai

starp dazadu nozaru parstavjiem, ir iespejama
inovativam un augligam idejam bagata telpa, kas
acimredzami stimulé ari glezniecibas attistibu.
Andrejsalas piemers apliecina, ka jauna makslinieku
paaudze mekle alternativas LMA izglitibas sistémai.
Vini to atrod popkultuara, lielakoties reklama,

kas biezi k]ust par paraugu musdienu stiliguma
kritérijiem. Vairakos jauno gleznotaju darbos tiek
apspeleti seksigi un iekarojami sievie$u un viriedu
teli, kuri, skiet, izkapusi no reklamas rullifiem vai
modes zurnalu lapam. 21. gadsimta ir izaugusi
reklamistu paaudze — vipi pasi $o reklamu veido,
pasi ar to dzivo un pasi ari par to ironizé. Reklama
butiski ietekmeéjusi Auces Bieles, Maras Viskas,
Fleras Fedjukovas, Patricijas Brektes, Maijas
Kurdevas, Kristiana Brektes u. c. autoru darbus.
Vinu gleznieciba biezi ir ilustrativa, dekorativa

un plakatiska, tadejadi sasaucoties ar reklama
izmantotajiem vizualajiem pamatprincipiem, tapéc
veiksmigi iek]aujas pasreizéja meinstrima ietvaros,
nepieversoties radikalai paterétajsabiedribas kritikai
(preteji tam, ka tas biezi novérojams Rietumeiropa).

Maija Rudovska

etc. It’s in to the mingling of creative talents and
the exchange of ideas that arise such innovation
and fecund grounds, which stimulate painting.

Andrejsala lends proof that young artists seek
alternatives to LMA principles. They find alternatives
in pop-culture in the guise of advertisements,

giving brutal insight into current stylistic criteria.

In many new artistic works, one observes sexy and
attractive figures appearing, it seems, to have climbed
directly from the pages of fashion magazines. The
21st century bears a generation of advertisers:

they themselves create advertisements, live among
them, and criticise them. Advertisements have
influenced the work of Auce Biele, Mara Viéka,

Fléera Fedjukova, Patricija Brekte, Maija Kurseva,
Kristians Brekte, and so on. Their paintings are

often illustrative, decorative, and ornamental,
drawing on the principles of visual effects in
advertisement. Art critical of consumer culture, that
often found in Western Europe, is scarce in Latvia,
which lends itself to more to the main-stream.

Maija Rudovska
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